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CoNtENt



Summer is here and, for the first time in months, I’m packing 

for a holiday and not a business trip! The first half of 2013 has 

seen me travel the world to attend the most important gatherings 

of our industry: the IATA World Cargo Forum in Doha, the TIACA 

ES/AGM in Dallas, the CNS Partnership Conference in Phoenix and, 

most recently, transport logistic in Munich. 

All these events have been centred on our main current indus-

try challenges. And, to draw some general conclusions here, all the 

stakeholders involved seem to agree that we must work together to 

make air cargo more competitive and endorse our industry’s pri-

orities of innovation, quality, security and sustainability.

At Swiss WorldCargo we’ve made these priorities ours, and nev-

er deviate from them in anything we do. And it’s with a good deal 

of pride that I look back on our achievements of the last few months: 

we launched SWISS °Celsius Passive, our new solution for temper-

ature-sensitive shipments; we were ranked as a “Cargo 2000 Plat-

inum Member” for the second time; and, of course, we “recon-

nected to the power of Singapore”! 

 I was on the inaugural SWISS flight from Zurich to Singapore 

on 12 May. And the opening article in this issue of “Cargo Matters” 

is dedicated to our eighth Asian destination – as a tribute to the 

team that’s made it happen, and hopefully as a practical guide for 

our customers, too.

Our full range of special cargo products is available on the new 

route, along with our airmail service. This issue also includes an 

intriguing overview from freelance journalist Neil Madden of the 

air mail industry in general and of our SWISS Mail product. And 

here I cannot overemphasize what we see as our greatest strength: 

our extremely short transfer times at Zurich hub.  

In every issue of Cargo Matters we strive to show you how our 

“We care for your cargo” claim translates into our daily work. This 

time we spent a day in our Export Office at Zurich Airport. With 

shipments from pygmy hippos to Harley Davidsons to arrange, it’s 

a place where there’s clearly no such thing as monotonous routine!

Dear reader,

Our marketing team haven’t been bored, either. If you’re in 

Lucerne this summer, don’t miss our installation for the “Cargo: 

Fascination Transport” exhibition at the city’s wonderful 

Transport Museum. We also have a new product and process 

video for you to check out on swissworldcargo.com. Please join us 

on Twitter, too, where we’ve just launched a new information 

channel to keep you updated on the latest industry news. 

And don’t forget to keep posting your comments and views on 

swissworldcargo.com/Blogistics

I hope you enjoy this issue of Cargo Matters, and indeed the 

whole summer season!

Yours,

Oliver Evans

Chief Cargo Officer

Swiss International Air Lines
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Swiss WorldCargo

Connecting SWISS to the power    
of Singapore

HIGHLIGHt

Swiss International Air Lines commenced 

its new daily non-stop service between Zu-

rich and Singapore on 12 May. The new 

route, which is operated with Airbus 

A340-300 equipment, offers Swiss World-

Cargo’s customers substantial airfreight 

capacity in both directions.

Singapore is SWISS’s eighth Asian destina-

tion from its Zurich hub. And it’s a highly 

attractive addition to the SWISS and Swiss 

WorldCargo networks.    

Economy
The business-friendly city-state of Sin-

gapore has built on its advantageous geo-

graphical location to become one of the 

world’s top transportation hubs for sea 

and air cargo. 

The most extensive network of trade 

agreements in Asia also helps to make Sin-

gapore a key gateway to this rapidly-grow-

ing economic region. 

Singapore is the 14th-largest exporter 

and 15th-largest importer in the world, and 

several major logistics service providers 

have regional headquarters and offices 

there. 

Singapore holds a leading position in 

various areas of manufacturing such as 

electronics, precision engineering and 

chemicals. More than 30 leading biomed-

ical science companies have also estab-

lished their regional headquarters in the 

country. And Singapore has attracted other 

industries, too, such as medical and health-

care technology, IT products and clean en-

ergy developers. 

The city-state has a highly-developed and 

successful free-market economy. It also en-

joys a remarkably open and corruption-

free environment, stable prices and a very 

high per-capita GDP.

Singapore is an important import and export hub for Switzerland

CH SIN

Jewellery
Watches

Jewellery
Watches

Chemicals

Chemicals

Industry

Industry

Banking
Insurance
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Partners: Changi Airport and SATS
For our newest destination, Swiss World-

Cargo can rely on two excellent partners: 

Changi Airport and ground handling agent 

SATS. 

Singapore’s Changi Airport has won 

countless awards and accolades since it 

opened in 1981. This year, too, it was named 

“The World’s Best Airport” at the “World 

Airport Awards 2013”. The airport has also 

grown over the years: it now extends to 

three terminals, and a fourth should be 

added by 2017 to cope with the still-growing 

passenger volumes. Serving as a key hub for 

the entire Asia region, Changi Airport offers 

flights to 220 destinations and handles over 

51 million travellers and 1,8 million tonnes 

of freight per year. 

All our shipments are 

handled 24/7 by local 

handling agent SATS at its 

state-of-the-art facilities 

which include vulnerable 

cages, strongrooms, dan-

gerous goods rooms, cold rooms and a per-

ishables handling centre.

HIGHLIGHt

From left: Cargo Manager Laurel Leong, Eric Lim, JieHao Pang, Zeila Idris and Fred tang

The team: from offline to online
Laurel Leong, Cargo Manager Singapore: 

“One of the many challenges in run-up 

to the new route’s inauguration was to build 

up a local team and partnerships to make 

the change from an ‘offline station’ (which 

sells cargo products even though it has no 

SWISS flights) to an ‘online station’ (i.e. one 

served by SWISS). This entailed extensive 

recruitment and selection activities.”

Fleet and capacity
The eighth Asian destination in the 

SWISS network is served by a daily flight us-

ing Airbus A340-300 equipment, which can 

transport up to 18 tonnes of cargo capacity.

With an operating range of some 11,000 

kilometres, these four-engined long-haul 

jets can serve any SWISS destination around 

the world, non-stop and with a full payload. 



Timetable: optimum slots

Zurich – Singapore  

LX 178 dep ZRH 22:45  arr SIN 17:10 +

Singapore – Zurich

LX 179  dep SIN 23:10  arr ZRH 06:10 +

+ the following day
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The inaugural flight
The first eastbound flight LX 178  to Sin-

gapore took off punctually from Zurich Air-

port at 22:45 on 12 May.

Prior to this, the new route was formally 

inaugurated at the departure gate by SWISS 

CEO Harry Hohmeister, Thomas Kupfer, 

Switzerland’s Ambassador in Singapore 

and Thomas Kern, CEO of  Flughafen 

Zürich AG.

Full access to SWISS’s 72 further worldwide    
destinations via Zurich

SINZRHORD

YUL

NYC

MIA

BCN

GVA

STR

CDG

BRU

AMS
CPH

06:10 23:10

From left: Andreas Fotsch (Airbus Commander and pilot on the flight), Thomas Kern (CEO of 
Flughafen Zürich AG), Harry Hohmeister (CEO of Swiss International Air Lines), Thomas 
Kupfer (Switzerland’s ambassador in Singapore) and Mirjam Sommer (Flight Attendant)

Ashwin Bhat, Vice President Area Manage-
ment Americas, Middle East & Asia (left), 
Oliver Evans, Chief Cargo Officer

Ashwin Bhat, our Vice President Area 

Management Americas, Middle East & 

Asia, comments: “We’re very proud to re-

connect our global network to one of Asia’s 

most vibrant economic powerhouses. Like 

Switzerland, Singapore is known for its 

quality, reliability and productivity. And our 

customers for this new route can be sure of 

receiving all the tailor-made airfreight solu-

tions and high-grade service that they have 

come to expect from Swiss WorldCargo.”

The full range of Swiss WorldCargo products 

and services are available on this route. 

More information at

SWISSWORLDCARGO.COM
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DAy-to-DAy

A day at work with...

Hippos, Harleys and more
A day at work with the Export Office team at Zurich Airport

Silvia Cappelli

“Good morning, we need to relocate a pygmy hippo to Cyprus.” 

It’s a Swiss zoo calling, first thing in the morning on the day I 

decide to spend an “at work” with the Swiss WorldCargo Export Of-

fice team at Zurich Airport. It sounds like it’s going to be a very ex-

citing day! And as I talk to Antonio, Rosanna, Denise and Bettina, I 

realize that getting bored is hardly possible here.

Led by Antonio Guadagnino, the four-member team mainly acts 

as an airport-to-airport agent for small and “special” shipments, 

with customers ranging from people shipping their personal effects 

or pets due to a move abroad to zoos or animal associations trans-

porting live animals within breeding exchange programmes or 

animal rescue missions; but also funeral homes transporting hu-

man remains or bikers looking to ride across the USA with their 

own “wheels”.  

“One of our main customers is actually SWISS,” Antonio explains. 

“All the service shipments of promotional and operational materi-

als within the SWISS network are coordinated by us.” A large por-

tion of the team’s daily work – which is organized into three shifts 

– is dedicated to such shipments, but hardly a day goes by without 

a “special” request, too. “If it’s not a pygmy hippo to Cyprus it’s a 

lion to Moscow, a frozen Black Forest Gateau to Vienna (whose trans-

port costs ten times the price of the cake!), a coffin that needs to be 

buried in Egypt within 24 hours for religious reasons or a pet,” An-

tonio continues.  

A pet? That doesn’t sound so special compared to the rest of An-

tonio’s list. But then Denise tells me a few tales. Like the story of 

Dyna, a labrador retriever that was transported from Namibia to 

Zurich a few months back to feature on the popular TV show “Hap-

py Day” as a “special present” for a young Swiss girl who hadn’t been 

able to bring her home with her after an educational stay in Africa 

(the story featured in Cargo Matters 3/2012). 

Pictured from left: Antonio Guadagnino, who has been leading the Zurich Export Office team since last October, started at Swisscargo in 
1999 and has occupied various functions at Swisscargo and Swiss WorldCargo. Rosanna Novelli, who’s been in the team since its inception 
in 2002, had formerly been at Swisscargo since 1997. Bettina Donzel came aboard in 2004. Denise Ochsner started as an apprentice at 
Swissair in 1992, and joined the team in 2004.  
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Denise also tells me that, while zoos and animal associations are 

usually well informed about the regulations for the air transporta-

tion of live animals, private customers need to be advised care-

fully and kept updated along the way. “Sometimes it’s not just one 

pet, either, but as many as 12!” Bettina adds. “And if we’re dealing 

with 12 rottweilers and they have to be transported out of the SWISS 

network, the challenge is even bigger.” 

In such cases the Export Office can arrange shipments with oth-

er airlines or, as it did with the hippo, even organize an aircraft 

change. “Cyprus is served by our partner airline Edelweiss Air, but 

their fleet doesn’t have the configuration for certain shipments,” 

Denise explains. “So we managed to get a SWISS aircraft to fly to 

Larnaca to allow the animal to be transported.”

All our Export Office agents are required to attend courses on 

the acceptance of live animals and dangerous goods, on which they 

are instructed in and updated on the relevant IATA regulations. 

Why dangerous goods? “When you move abroad and have to ship 

your personal effects, do you know what you have to leave out?” 

Rosanna asks, as she shows me a list. “All boxes have to go through 

an X-ray machine, and if any such items are found, the shipment 

has to be sent back to the sender.” (I can’t help it: I’m suddenly dis-

mayed at the idea of leaving all my perfumes behind in the event 

of a move!)

Just before the office closes for a short lunch break, a man shows 

up at the desk. He would like to fly to the USA and take his Harley 

Davidson with him to ride the legendary Route 66. Antonio gives 

him all the information he needs, and also tells him about the spe-

cial pallet that Swiss WorldCargo has patented for the shipment of 

motorbikes… 

“We care for your cargo?” Our Zurich Export Office is our mot-

to in action! 

Further information is available at 

SWISSWORLDCARGO.COM/services

Bettina Donzel

List of "forbidden articles" for personal effect shipments
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SWISS Mail: post-it!

Neil Madden

Today, airmail might seem a mundane service, yet in many ways 

“getting the mail through” has played just as pioneering a role 

in aviation as the Pony Express did in overland logistics. 

With the introduction of the airplane in the first decade of the 

20th Century came almost immediate interest in using it for mail 

transport. The first quasi-official airmail flight was conducted by 

Fred Wiseman, who carried three letters between Petaluma and 

Santa Rosa, California, on 17 February 1911. However, the following 

day saw the second – and arguably much more significant – flight 

when French pilot Henri Pequet carried 6,500 letters from Alla-

habad to Naini, in the United Provinces of Agra and Oudh, India, 

then part of the British Empire. The letters bore an official frank 

‘First Aerial Post, U.P. Exhibition, Allahabad. 1911’.

Indeed, many of the earliest aviation routes were opened up not 

because of passenger demand but because of the need to expedite 

communications with far-flung places without adequate land-

based connections. This was particularly the case with Europe’s 

imperial powers that needed to ensure safe delivery of vital docu-

ments and letters across their dominions. 

The First World War provided a further impetus as the UK’s Roy-

al Engineers (Postal Section) and Royal Air Force pioneered a sched-

uled airmail service between Folkestone, Kent and Cologne, Ger-

many. The service operated between December 1918 and the 

summer of 1919, with the purpose of providing troops of the British 

Army stationed in Germany with a fast mail service. Throughout 

the 1920s the Royal Air Force continued to develop air routes 

through the Middle East.

Throughout the rest of the 20th Century airmail steadily grew 

as the world became more interconnected. The global growth in 

tourism alone is thought to have added substantial volumes as mil-

lions of holidaymakers sent postcards back to their loved ones. 

The advent of the internet and email may have slowed the 

growth of, or even provoked a decline in, some letter volumes 

worldwide. But this has not spelled the end of airmail services. Far 

from it! If the internet has hit the ‘mail’ sector, it has at the same 

time sparked dynamic growth in the small parcel sector as online 

shopping has grown exponentially over the past decade. 

Internet shopping is accelerating worldwide and customers are 

now looking beyond their own borders to purchase goods and ser-

vices. According to research by Forrester, global online retailing is 

estimated to have reached US$536 billion in 2012. In Europe alone, 

online sales have doubled since 2005 and are forecast to grow 65% 

between 2010 and 2015. 

As many as 60 million parcels a year are now carried across in-

ternational borders, according to figures compiled by the Universal 

Postal Union (UPU). While that is still a tiny number compared with 

domestic parcels traffic everything points to sustained growth in 

this sector. Another recent report suggests online shopping could 

generate a 70% increase in e-parcel volumes over the next five years. 

Not all of these packages and parcels will ever leave the ground, 

of course, but the airmail parcel business alone has increased by 

almost 30% over the past five years. From CDs & DVDs to books and 

clothes, the globalisation of production means greater distances 

over which consignments need to be shipped. This represents a 

significant potential market in terms of volume and growth both 

for national postal organisations and the airlines that carry these 

shipments. 

VErtICAL INDuStrIES 
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VErtICAL INDuStrIES

And just as in other cargo sectors, emerging markets are likely to 

represent some of the promising areas. UPU calculates that in 2011 

over 6,000 parcels per 1,000 inhabitants were posted in the indus-

trialised countries of North America, Europe and Australasia, 

whereas the equivalent figure for Asia was just over 90. And with 

less than 200 parcels posted per 1,000 inhabitants in Russia/CIS 

and Latin America these emerging markets seem ripe for growth. 

Advantage SWISS Mail
Some 80% of airmail shipments are carried by Asia-Pacific and 

European airlines, and with a market share of about among the 

European carriers Swiss WorldCargo is a major beneficiary of this 

trend. The airline has special products and access to handling fa-

cilities with dedicated airmail processing technology. Moreover, its 

two principal Swiss hubs Geneva and, in particular, Zurich have 

the capability to handle mail traffic almost unmatched in Europe, 

as well as a huge geographical advantage. 

“Our extremely short transfer times in Zurich grant us a large 

number of transhipments,” explains Susanne Wellauer, Product  

Manager of SWISS Mail, the carrier’s airmail division. “For exam-

ple, we handle large volumes of parcels from Asia which are tran-

shipped in Zurich for onward carriage to the USA.”

Zurich Airport is renowned for its logistical advantages. Short 

distances between warehouse and aircraft position, combined with 

an all-in-one mail handling, provide a fast, high quality process 

that reduces complexity and minimises exposure to outside condi-

tions. This helps to cut latest acceptance times to just 120 minutes 

at Zurich and 90 minutes at Geneva enabling postal authorities to 

meet tight delivery schedules. 

“SWISS Mail is a great solution for Singpost especially when it 

comes to European routes due to Swiss WorldCargo’s strong network 

in Europe and the fast connecting times at Zurich Airport”, com-

ments Vicnesh Nagarajan, Assistant Manager at Singpost. “I had the 

opportunity to visit Zurich Airport and I was very impressed by the 

efficiency of mail handling facilities,“ he continues. In fact, at the 

airports of Zurich and Geneva, value-added and separate handling 

is provided by Swiss Post International to the highest standards laid 

down by the UPU.

Another important feature is that Swiss WorldCargo offers guar-

anteed capacity on most flights. For example, instead of having to 

enquire in advance whether capacity is available to carry a consign-

ment of parcels, SWISS Mail generally has allotments on flights, 

such as 200kg from New York JFK to Zurich. This gives consignees 

a big advantage in not having to worry whether urgent shipments 

will be able to be shipped, or having to scout around for a carrier 

with available capacity. 

Mail handling facilities at Zurich Airport
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“All in all we are very satisfied with the efficient service and excel-

lent customer relationship that Swiss WorldCargo has provided so 

far, and we will continue to use SWISS Mail as one of our premium 

services for the transportation of our mail shipments,” Nagarajan 

concludes. 

Improving the message
Not surprisingly, such a growth business is spurring innovations 

in technology to make the expediting of mail traffic even more ef-

ficient. Sometimes these involve pure information technology so-

lutions, but just as often business processes can deliver even great-

er efficiencies. 

To compete in the market postal authorities need to provide a 

cost effective, reliable service with tracking options that e-com-

merce customers demand. At the same time airlines must provide 

shipment status in a seamless transport network. The heart of this, 

of course, is electronic data interchange (EDI). 

For example, post-airline EDI provides advance notification of 

expected volumes that allows for capacity planning of mail by air-

lines. Posts and airlines alike need real-time information to man-

age operations and meet quality targets, improve efficiency and 

reduce costs, and determine payments to each other. 

The Future of Mail by Air (FoMbA) initiative promoted by the 

UPU and the International Post Corporation (IPC) aims to fine-tune 

processes and improve messaging standards, such that mail paper 

documents can eventually be replaced with EDI messages. 

It may seem counter-intuitive to introduce ‘paperless’ systems 

into airmail, but Susanne Wellauer points out that just as with air-

way bills in cargo, ‘CN’ documents for airmail are still largely paper-

based. As a member of FoMbA, Swiss WorldCargo is committed to 

implementing paperless mail processes for its network. The com-

pany is working hard to introduce this on as many trade lanes as 

possible. However, to do this it first has to conclude tripartite agree-

ments with the relevant postal operators, for which negotiations 

are on-going. 

Swiss WorldCargo already offers worldwide mail scanning which 

enables it to provide EDI status updates to customers who want to 

know where their shipment is at any point in time. 

Another potential direction for the future of mail generally is 

radio frequency identification (RFID). RFID is the enabling tech-

nology for measuring the performance of items that do not have a 

barcode, such as letter mail. Since its introduction by IPC in 1997, 

it is now in use by well over 50 postal operators and the technology 

has been extended to alternative postal applications.

The main difference between RFID and barcode information is that 

the latter is captured by optical means (a barcode scanner) where-

as RFID information is captured via a radio signal. The captured 

information is the same but the means are different.

The principal advantage of the technology is that it is easy to 

automate the data capture process compared to barcodes. Scanning 

barcodes is typically a manual process which makes it more labour 

intensive. 

The inclusion of an RFID transponder or tag in the letter makes 

it possible to track the item at specific locations, typically where 

mail changes responsibility from the sending post to the receiving 

post. RFID equipment at specific entrance or exit doors records the 

passage of these tags without interfering with the operational pro-

cess. The time and location is associated with the item details. 

So in the age of the internet and email, the ‘old-fashioned’ post 

is far from dead. Indeed, for airlines that carry these deliveries 

across the world it remains a viable and profitable service, moreo-

ver with seemingly plenty of room for growth. 

the mail scanner from our provider AccuCode
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PHoto-Story

Cargo: the movie!

Creating our new Swiss WorldCargo pro-

cess movie entailed a lot of coordination 

for our marketing unit and the film crew 

from the ipmedia agency. From script-

writing to final product, the film had to 

be completed within a very tight one-

month timetable.

Angelina Haas

The planning, shooting and post-pro-

duction of a movie in just one month 

was a very ambitious task for the Swiss 

WorldCargo ‘film team’ in collaboration 

with the ipmedia multimedia agency. The 

movie also had to be shot during the hectic 

and time-limited daily operations – and, of 

course, without disrupting these. 

The scenes also had to be well chosen, 

as they needed to be self-explanatory. In 

fact, the whole movie concept included only 

limited text and no voiceover narration. 

Despite all these demands, the Marketing 

Communications team around Maria Cam-

panella supported by the Head of Market-

ing Annette Kreuziger and the Executive 

Assistant to the CCO Vivian Hungerbühler, 

with their assistants Angelina Haas and 

Mike Honegger took on the challenge with 

enthusiasm.  

Needless to say, the film had to include 

all the steps in the airport-to-airport logis-

tics chain. This meant planning shoots for 

a multitude of locations from aircraft park-

ing positions to truck routes, the ware-

house, the freight terminal, the post and 

haulage building, the automated storage 

system, the rapid channel, the apron and 

more. Luckily the weather was on the crew’s 

side during the filming, and all the 70 min-

utes of footage were shot in sunshine.

The result of all this hard work is a mov-

ie that focuses on Swiss WorldCargo’s SWISS 

Valuables, SWISS X-Presso, SWISS Argus, 

SWISS °Celsius Active, SWISS °Celsius Pas-

sive, SWISS Mail and SWISS General Cargo 

products. The film highlights the special fea-

tures and benefits that each of these prod-

ucts provides for our customers, while also 

tellingly capturing in visual form the sheer 

complexity of the cargo handling process. 

You can watch and enjoy our movie on

SWISSWORLDCARGO.COM 

Credits

Production
Swiss WorldCargo

Actors    
Various personel from SWISS, Swissport, 
Cargologic, fischer road cargo and  
Swiss Post

Film crew    
ipmedia AG

Photography   
ipmedia AG

Scriptwriter   
Annette Kreuziger

Director     
Maria Campanella

Art Director     
Vivian Hungerbühler

Assistant directors   
Angelina Haas, Mike Honegger

Editing    
ipmedia AG
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A top view of the exhibition arena

PHoto-Story

Cargo: the show!

"Cargo - Fascination Transport" is the theme of this summer’s 

extensive special exhibition at the Swiss Museum of Transport 

in Lucerne. Swiss WorldCargo is proud to have been closely in-

volved in planning the show, and is also well represented in it 

with a special installation depicting all the steps in the airport-

to-airport chain.  

Angelina Haas

The exhibition is built around 40 containers of all kinds, along with 

logistics equipment and vehicles, which have turned the museum’s 

spacious plaza into a vast freight terminal. The containers are not 

only exhibition items in themselves: they also offer various oppor-

tunities for an interactive experience. And by explaining every step 

of the transport and logistics chain, the exhibition also offers food 

for thought on consumerism and its consequences.

An outside view of our truck from the main exhibition arena:  Visitors 
can also walk in and see how cargo and containers are loaded
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Swiss WorldCargo’s installation brings the complex airfreight 

world closer to the public. A specially-designed truck trailer pro-

vided by Fischer Road Cargo shows all the handling and loading 

processes in simplified form, from unloading the truck through 

the warehousing and finally the transport to the tarmac for load-

ing onto the plane.

In and around the Swiss WorldCargo installation, visitors can learn 

about the transport routes and the processes adopted for the most 

popular goods. All in all, it’s a great and playful way for children 

and adults alike to appreciate just how vital cargo services are to 

everybody’s lives. 

The exhibition is open daily from 10:00 to 18:00 and runs until 20 

October. Further information at verkehrshaus.ch

The truck also features photos of the tarmac and the warehouse showing the various workflows, equipment and people involved in the 
cargo transport process

Inside the Swiss WorldCargo truck a runway 
leads… 

… to an interactive screen showing the main 
transport routes of various popular goods

Just like on the tarmac: the other side of the truck installation
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BOOK 
NOW

Avail Early 
Bird Rate

Email : events@stattimes.com/aci@stattimes.com  
www.stattimes.com/ACI2014

Organised by
For Booking, 
Contact

Advantage - IndiaAdvantage - India

Media Partners

“Moving from 
Sustainability  to Profitability”

FEBRUARY 4 5 6  2014
Mumbai, India

PHARMACEUTICALS 
IN THE COOL CHAIN CONFERENCE 

To be chaired by Sebastiaan Scholte, 
CEO of Jan Der Rijk B.V. 

and Chairman of CCA

CONFERENCE DAY ONE
08.00 REGISTRATION AND WELCOMING COFFEE
09.00 OPENING REMARKS FROM THE CHAIRMAN
09.15 COAG: ONE YEAR ON
10.00 THE WEAKEST LINK
10.45 BREAK FOR REFRESHMENTS AND VIEWING OF 

EXHIBITION
11.15 MANAGING EMERGING MARKETS
12.00 VISIBLY BETTER
12.45 BREAK FOR LUNCH AND VIEWING OF 

EXHIBITION
14.15 RESPONDING TO MODAL SHIFT
15.00 FOOD FOR THOUGHT
15.45 BREAK FOR REFRESHMENTS 
16.15 MOVING FORWARD
16.45 CLOSING WORDS FROM THE CHAIRMAN
17.00 END OF CONFERENCE

And for one day only presented 

by the Cool Chain Association

25th September 2013

Announcing the 2013 event

Registration now open! EVA INTERNATIONAL MEDIA LTD
AVIATION PUBLISHERS & EVENTS SPECIALISTS

2 5 t h - 2 7 t h  S e p t e m b e r
T i v o l i  L i s b o a  H o t e l ,  P o r t u g a l

HOSTED BYHOSTED BYHOSTED BY

To be chaired by Chris Notter 
VP Cargo Operations Of Qatar Airways

To register at both events visit:
http://evaint.com/our-events/air-cargo-handling-conference-2013

http://evaint.com/our-events/cool-chain-pharmaceuticals-in-the-cool-chain

To sponsor events telephone + 44 (0) 208 668 9118
Or email Rosa Bellanca at rosa@evaint.com or Bhavi Atul at bhavi@evaint.com

MEDIA SPONSORS

CONFERENCE DAY ONE
08.00  REGISTRATION OPENS
09.00  CHAIRMAN’S OPENING REMARKS
09.15 COAG: ONE YEAR ON
10.00 A HEALTHY COOL CHAIN
10.45 BREAK FOR REFRESHMENTS AND VIEWING OF EXHIBITION
11.15 BRIGHT SPOTS AROUND THE WORLD
12.00 WHAT THEY REALLY, REALLY WANT
12.45 BREAK FOR LUNCH AND VIEWING OF EXHIBITION
14.15 SYSTEMS UPDATE 
15.00 QUALITY, STANDARDS AND STANDARDISATION 
15.45  BREAK FOR REFRESHMENTS AND VIEWING OF EXHIBITION
16.15  CRISIS? WHAT CRISIS? 
17.00 END OF DAY ONE
19.00 GALA DINNER

CONFERENCE DAY TWO
09.15  OPENING REMARKS FROM THE CHAIRMAN

WORKING GROUP SESSIONS
09.30  AIRLINES: WHAT ARE AIRLINES DOING TO FURTHER 

IMPROVE AIR CARGO HANDLING QUALITY AND EFFICIENCY? 
10.00  SHIPPERS & FORWARDERS: WHAT ARE SHIPPERS AND 

FORWARDERS DOING TO IMPROVE THE AIR CARGO HANDLING 
CHAIN? 

10.30  BREAK FOR REFRESHMENTS AND VIEWING OF EXHIBITION
11.00  CARGO HANDLERS: WHAT ARE HANDLERS DOING TO 

IMPROVE AIR CARGO HANDLING QUALITY AND EFFICIENCY? 
11.30  AIRPORTS: WHAT ARE AIRPORTS DOING TO IMPROVE AIR 

CARGO HANDLING QUALITY AND EFFICIENCY? 
12.00  WORKSHOP WRAP-UP 
12.15  COAG REVIEW
13.00  FINAL WORDS FROM THE CHAIRMAN

13.15  LUNCH – CLOSE OF CONFERENCE
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Airfreight Logistics (AFL) 
is a unique monthly magazine 
whichoffers airlines, shippers, 
forwarders, air terminals and 
logistics providers throughout 
Thailand the chance to be 
the first to get hold of crucial 
airfreight logistics news. Every 
issue combines essential  
information on local and  
international events with  
developments in Intra-Asian and 
Asian-global trade as well as 
interviews with key figures from 
the world of air cargo.

www.airfreight-logistics.com

Published twice a month, 
Logistics Manager (LM) 
magazine is Thailand’s only 
local-language source of  
international logistics news. 
With an internationally recognized 
circulation audit from BPA,  
LM has a directly requested and 
committed readership amongst  
Thai logistics professionals, for 
whom our sea freight news, 
shipping schedules, interviews 
and in-depth features are a must 
read.

www.logistics-manager.com

FEATURE

Green 
LoGistics
The Problems 
and PoTenTial of 
GoinG furTher, 
Cleaner
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www.logistics-manager.com

February 15, 2012

This Issue’s Feature

STeady aS She GoeS
Drewry’s Neil Dekker
Talks abouT The ComiNg year  
oF CoNTaiNer TraDe

IS WorkInG To develop  
operaTIonS & expand  
horIzonS

sTaNDiNg Tall  
aT Laem Chabang Port 

ChaLermkeat  
SaLakham

For More Information Please Contact 
TrAde & LogisTics siAM LTd.  

Tel: +66 (0) 2650 8690  email: dwight@logistics-manager.com

TrAde & LogisTics siAM 
THAILAND’S LEADING LOGISTICS PUBLISHER
As Asian trade continues to expand at unparalleled rates,  
Thailand has become a regional leader, combining highly-valued exports 
with the purchasing power to demand goods from all over the globe.  
Since 1997 Trade & Logistics Siam has pioneered the publication  
of shipping and logistics news in Thailand, publishing in the  
country’s native language to directly target the Thai market  
in a way that other trade publications simply  
cannot match.

We reach The Thai Logistics Market 
Like No other can.

LM ad for Swiss 2012(190cmx130cm).indd   1 14/06/12   11:23 AM

Internet

Follow us on Twitter

Speed is one of the most distinctive features of the air cargo in-

dustry. Speed also characterizes the services we offer. No social me-

dium represents speed better than Twitter. And that’s why Swiss 

WorldCargo has chosen this platform as its new information channel. 

Twitter is the perfect tool to connect our industry in real time, 

giving everybody access to news, developments, trends, figures, ideas 

and more. So we’ll be regularly tweeting on our Swiss WorldCargo 

Twitter channel with news and stories from our organization. And 

we’ll also re-tweet interesting and relevant posts from throughout 

the logistics sector and beyond.

Our new Swiss WorldCargo Twitter channel was officially laun-

ched at Transport Logistic in Munich last month. And in just our first 

few weeks, we’ve already attracted several hundred followers.

By filtering industry news for our followers, we also hope to pro-

vide important input for our entire industry. So why not join our 

Twitter community now and check out our daily stream of selected 

industry news?

It couldn’t be easier:

- sign up for Twitter

- go to www.twitter.com/SwissWorldCargo 

- click on “Follow”

To find out more about Twitter and view a detailed demonstration, 

please see the tutorial video which is available on our

SWISSWORLDCARGO.com/twittertutorial webpage.

Get social!

Become a fan of Swiss WorldCargo on Facebook/Swiss WorldCargo

Post your comments and views at swissworldcargo.com/Blogistics



international  
transport   
journal

The only trilingual and 

multimodal journal for 

transport & logistics 

worldwide.

www.transportjournal.com

EA_ITJ_190x130_E.indd   1 08.02.2013   18:20:52



Event

Swiss WorldCargo and Lufthansa Cargo 
meet the press at CNS Partnership 
Conference 2013

Event

Swiss WorldCargo helps fly the Lufthansa 
Cargo Group flag at transport logistic 2013 
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Over 500 industry delegates gathered in Phoenix, Arizona last 

May2ww for the 23rd CNS Partnership Conference. Adopting 

the overall theme of “Building our Future”, the event was devoted 

to the ongoing challenge of developing long-term strategies that 

can deliver robust solutions to pressing industry issues. It also pro-

vided a top line-up of speakers and panellists, along with great con-

tact and networking opportunities.

Swiss WorldCargo was represented by its chief executive Oliver 

Evans and Ashwin Bhat, Vice President Area Management Ameri-

cas, Middle East & Asia, while Lufthansa Cargo was represented by 

Achim Martinka, Vice President The Americas. And both partners 

took the opportunity to meet the press and share their latest news 

and achievements in a round-table event. 

Swiss WorldCargo and a number of its sister companies in the 

Lufthansa Cargo Group participated as exhibitors in the latest 

Transport Logistic, the world’s biggest trade show for logistics, mo-

bility, IT and supply chain management, which was held in Munich 

at the beginning of June. Representatives of Swiss WorldCargo, Luf-

thansa Cargo, time:matters and Brussels Airlines all had the in-

valuable opportunity to meet their business partners at their joint 

exhibition booth. 

“Our Lufthansa Cargo Group booth was one of the biggest and 

most attractive of the whole show,” says Jürgen Preller, Sales & Com-

munications Manager at Swiss WorldCargo in Germany. “And for 

our German organization,” he continues, “this was a unique four-

day opportunity to network and renew or strengthen business re-

lations with customers, suppliers and other stakeholders from the 

region.” 

This year’s Transport Logistic show was also notable for a clear 

rise in its international appeal: some 45% of the exhibitors and al-

most 40% of the record 53,000 visitors came from outside Germa-

ny. “Thanks to the great support we got from our specialists at head 

office, the event offered the perfect platform to showcase our latest 

product innovations to our business partners from all over the 

world,” adds Jochen Leibfritz, who bears overall responsibility for 

the German market at Swiss WorldCargo.

Oliver Evans (left) and Achim Martinka, Vice President The Americas 
at Lufthansa Cargo

Flying the flag: the exhibition booth of the Lufthansa Cargo Group 
(Lufthansa Cargo, time:matters, Brussels Airlines Cargo and  
Swiss WorldCargo)
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data analytics consulting events media

THE SOURCE FOR AIRFREIGHT LOGISTICS

Global Insight, Global Delivery.
To subscribe to Air Cargo World or to inquire about advertising, please contact 
Steve Prince, Publisher, 770.642.9170 or sprince@aircargoworld.com

PRINT E-NEWSLETTER

ONLINE

DIGITAL
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Contest

Watch and win a Navigation System 
Garmin Nüvi 2595LMT
Watch our new movie on SWISSWorLDCArGo.COM and answer the question. You'll find the contest 
question by clicking on the banner "Cargo Matters".

Terms and conditions: All participants must fully state their first 

name, last name, company, function, mailing address and the 

e-mail address to take part. The winner will be informed directly 

and their name will be published in the next issue of Cargo 

Matters. Employees of Swiss International Air Lines Ltd. (includ-

ing Swiss WorldCargo’s General Sales Agent) and their relatives 

may not participate. All rights are reserved, and there shall be no 

recourse to any legal action. 

And the winner is...

The Kindle Paperwhite offered in out last issue’s contest was won by 
Mark Pearce, DHL Global Forwarding, Birmigham (UK)
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Tiger and Lion Transport to Lions Rock

Feline freight

SWISS service LX 288 from Zurich to Johannesburg had some big 

cats aboard for one of its April flights. The four lions and two 

tigers had been rescued by the Four Paws animal welfare founda-

tion from a zoo in Onesti, Romania, where they had been held in 

very poor conditions. 

Lion family Tarzan, Siba, Sara and Hera and tigers Riuua and 

Tomi were first transported by truck from Romania via Vienna to 

Zurich, and were then transferred onto LX 288 to Johannesburg. 

On arrival in South Africa they were transported on to the Lions 

Rock big-cat sanctuary.  

As a result, the animals have now started a new life in a new and 

far better habitat, together with more than 100 further felines from 

all around the world. All the sanctuary’s animal residents have been 

rescued from zoos, circuses or illegal captivity, and they are all cared 

for by Four Paws.

More information at vier-pfoten.org
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